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And it’s no surprise either. Airbnb and VRBO 
rentals across the United States alone have 
increased by 105% over the past 3 years, 
according to recent reports. In fact, the 
leading brand Airbnb, extended its reach 
into one of the world’s fastest-growing 
populations earlier this year (2019), when 
it launched an Arabic version of its website. 

Whilst disruptive innovations have “set the 
tone” for a sector that shows no signs of 
slowing down, they have also, simultaneously, 
paved the way for many other start-up 
businesses. We don’t need to look far for an 
example; the well-known property management 
software, Guesty raised £35 million in 
Series C funding in March 2019, thanks to 
the growing market in the short-term rental 
space.

It could be argued that during the industry’s 
peak performance, everybody simply wants a 
slice of the action. However, of the many 
start-ups that are identifying opportunities 
(and in my cases, putting their money where 
their mouth is), what the successful ones 
have in common is that they’re all solving 
a problem.

As a business owner who works on 20% logic 
and 80% passion and gut instinct, it’s in 
my genes to seek out other purpose-driven 
brands. During my research into the current 
state of the short-term rental industry, I 
was immediately drawn to the businesses that 
have been founded off the back of a personal 
story or experience, and are operating to 
transform the sector, for the better. 

For the good of the industry, of the economy; 
for the good of mankind! I’ve whittled my 
findings down to the top five brands who I 
believe are reinventing the short-term 
rental industry, either through innovative 
ideas or sustainable practises. Each of these 
businesses has been running for less than 
five years; though I believe that they’ll be 
the “ones to watch” over time. You can quote 
me on that. 

Before we dive into the details, I’d like 
to thank the founders and CEOs of these 
businesses, who have taken time out of their 
busy schedules to personally share their 
story with me. 

Until recent times, the term, “short-term rental 
industry” has become somewhat synonymous with the likes 

of HomeAway and Airbnb.
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This story begins in Copenhagen. Did you 
know that the Danes rank among the world’s 
most happy people? Well, that’s no surprise, 
seeing as thriving entrepreneur Jannik 
Lawaetz set up his brain-baby, LuggageHero 
there.

Tired of lugging his bags around in Barcelona 
(where he was staying at an Airbnb), Jannick 
was lucky enough to convince the owner of 
a local Spanish shop (thanks to his make-
do Spanish speaking skills) to store both 
his suitcases until he had to leave for his 
flight later that afternoon. 

It then occurred to Jannick how much easier 
life would be if travellers had an accessible 
and affordable place to store their luggage 
just like he had done. The idea, although 
simple, was a stroke of genius (and absolute 
convenience!). Jannick launched LuggageHero 
in 2016, providing hourly luggage storage 
by using existing locations, such as local 
shops, cafes, and hotels. 

The service went down such a treat that the 
founder rapidly expanded into London and 
New York City and now his business operates 
in more than 32 cities across Europe and 
North America. Jannick has cleverly drawn 
from his personal experience and introduced 
a solution that not only benefits his end-
consumers, but an impressive chunk of the 
economy (think of all those shops and cafes 
that have been attracting new business).

LUGGAGEHERO 
LIGHTENING YOUR LOAD

“When I stayed at an Airbnb in 
Barcelona, I had no options for 
leaving my luggage anywhere after 
checking out, so I had to lug it 
around Barcelona!”
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Within the 3 short years that LuggageHero 
has launched, it has already racked up over 
1.5 million hours of bag storage at more 
than 1000 drop-off points. Most recently, 
it has been named one of PhocusWire’s Hot 
Start-ups of 2019 and attracted a lot of 
well-deserved, positive attention in the 
media; including impressive features in New 
York Times, Lonely Planet, Washington Post, 
Evening Standard and Boston Globe.

Typical of most start-up stories, Jannick 
experienced his fair share of ordeals whilst 
trying to get LuggageHero off the ground. He 
founded the company whilst still employed 
in a stable full-time job; until eventually 
realising that it required all his energy and 
focus. Putting everything on the line, the 
entrepreneur dedicated himself to LuggageHero 
without any payment for 6 months; however, 
his commitment soon paid off as he managed 
to get two great business angels to invest 
in the company and was funded by a big VC firm 
from the Nordics.

LUGGAGEHERO 
LIGHTENING YOUR LOAD

As a marketer, I can’t help but commend the 
way Jannick has wrapped his relatable brand 
story around a simple yet massively efficient 
idea. Consumers will naturally warm towards 
a brand where the founder has invested in 
the cause entirely, and this is exactly what 
Jannick has done. 

Thanks to the successfully growing business, 
travellers can continue to look forward to 
even more affordable convenience, as Jannick 
plans to expand LuggageHero in more cities 
across the world. 

Find out more about LuggageHero, here: 
www.luggagehero.com 

http://www.luggagehero.com
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In 2014, Chris Maughan was contacted by a 
family stranded in Cannes, when they found 
out that their “luxury rental villa” did not 
exist. To their horror, the family were left 
£15,000 out of pocket, with no additional 
funds and nowhere else to stay. 

After the ordeal, Chris delved deeper into 
the frightening world of property rental 
fraud and was aghast by the statistics and 
devastating real-life stories. For example, 
can you believe that in the year 2018 alone, 
a shocking £7m was lost to holiday booking 
fraud and over 5000 UK travellers had fallen 
victim to travel related fraud? (according 
to Action Fraud). As the owner of a luxury 
rental accommodation agency in the South of 
France, Chris is a leading ambassador of the 
short-term rental sector and has therefore, 
always been keen to make it a safer space for 
travellers and legitimate property owners. 

I-PRAC
GLOBALLY PROTECTING TRAVELLERS 
FROM PROPERTY RENTAL FRAUD

So, during a time when many other industry 
professionals would have paused to enjoy the 
fruits of their labour, Chris continued to 
make a positive impact. Unable to forget the 
victimised family that he had met in 2014, 
he invested his own money and co-founded 
I-PRAC, a global verification platform that 
carries out detailed checks on property 
owners and rental agencies, who offer short-
term holiday and business rentals.

During my research, I had the pleasure of 
speaking to Chris about I-PRAC, and he said 
this: 

“After witnessing rental fraud first-hand in 2014 
(as an industry professional), I realised that something needed to be 

done. The solution was to not only protect travellers when renting short-
term property, but also to provide legitimate operators with a platform 
to showcase their credibility. The process took a testing 18 months and 
£250,000 of my personal money; we then had to search to find the 

*perfect* website developers; finally, 5 years later, we are so phenomenally 
proud of what we have achieved”
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In Chris Maughan’s own words, I-PRAC has 
been founded off the back of a real-life 
victim story; and with a portfolio of over 
30,000,00 members across 28 countries it has 
already transformed the short-term rental 
sector, for the better. Till its inception, 
there has never been a single platform that 
has rigorously verified property owners and 
rental agencies. Now, thanks to properties 
being “I-PRAC Approved”, travellers are 
guaranteed peace of mind – which is something 
you simply cannot put a price on. 

As well as saving holidaymakers thousands 
of pounds, I-PRAC’s team are continuously 
educating the consumer market about the 
unfortunate rise in property rental fraud 
and how it can be avoided. The company’s 
commendable work has been featured on ITV 
News, Travel Daily News, and Short Term 
Rentalz and plans for further growth over 
the next 5 years sound very exciting. 

I-PRAC
GLOBALLY PROTECTING TRAVELLERS 
FROM PROPERTY RENTAL FRAUD

You may have heard that earlier this year 
(April 2019), the world’s leading chocolate-
taster Angus Kennedy recently fell victim 
of holiday rental fraud, as a fake rental 
website cost him £2600 and what should have 
been, an enjoyable family holiday. It’s hard 
to believe that fraudsters have become so 
“sophisticated” these days, and the extreme 
lengths they will go to, to con innocent 
people out of their hard-earned money. 
I-PRAC has been formed for the protection of 
unsuspecting travellers and holidaymakers, 
just like the Kennedy family; and I think 
we’ll all agree, that the short-term rental 
sector simply wouldn’t be operating as 
smoothly (and safely) without it. 

Read all about the incredible work I-PRAC 
do, here: www.i-prac.com 

https://www.i-prac.com/
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She defied the general assumption that girls 
don’t do technology, that creating a bespoke 
software from scratch is only achievable 
for “techie nerds”, that independent hotels 
and serviced accommodation agencies have to 
fork out hundreds of thousands of pounds to 
create an app and therefore compete with the 
larger companies. 

“She” being the founder (and all-round 
innovator), Julie Grieve, who since launching 
Criton in 2016 has seen phenomenal growth 
and has no plans of slowing down. 

Julie’s journey began whilst she was running 
a luxury serviced apartment business in 
Edinburgh (where she is originally from), 
called Lateral City. She quickly realised 
that she needed a cost-effective way of 
digitising her guest’s information, to 
improve ongoing communication, engagement, 
and help her build stronger relationships. 
In her own words, (whilst I was liaising 
with her for the purpose of this report), 
Julie explained her situation as this:

CRITON 
THE EPITOME OF DIGITAL LUXURY

“When I received a quote for an app it 
was too expensive. No content control 
and far too many expensive updates 
whenever operating systems were 
updated by Apple or Google. 
So, I took matters into my own hands 
and searched “Wordpress for apps” 
online, to allow me to offer an app for 
my guests for a reasonable cost. When 
I found that no such thing existed, the 
idea of Criton was born”. 

As somebody who had never “professionally” 
trained in technology, Grieve knew from the 
get-go that there was a lot of work to do. 
However, despite her initial lack of hands-on 
experience within the field, the entrepreneur 
has always been a fan of digital technology, 
how it has evolved, and what it can ultimately 
do for people. In a recent interview published 
on www.dailybusinessgroup.co.uk, she claims, 
“I am not a coder. Though one of my first jobs 
outside of University was to build a website 
for my employer, the Institute of Chartered 
Foresters”. 

So, with what might have been a rather 
intimidating challenge for many, Grieve got 
stuck in (thanks to a copy for “HTML for 
Dummies”) and this elementary introduction 
is what laid the foundations for her future 
venture. Criton’s software quickly took off 
as independent hotels began to see how they 
could better communicate with their guests 
via an app, in the same way that the renowned 
hotel chains do. For Julie Grieve, this was 
the ultimate goal, “to level the playing 
field in the hospitality industry”. 
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Within just two years, Grieve is now employing 
over 30 people with offices in both London 
and Scotland. Criton’s in-house tech team 
has launched multiple apps for different 
accommodation companies and won a number of 
national awards, including Best Technology 
Provider (Travolution Awards) and Industry 
Breakthrough and Innovation Award at the 
ASAP Awards.

As I’ve already mentioned, there’s a large 
number of start-ups coming into the scene as 
the short-term rental industry reaches its 
peak; however, very few of these companies 
are “filling a gap” to such an extent, that 
they’re becoming rightfully recognised as 
“leading” and “innovative” so soon after 
their launch. Many have argued (including 
myself at times) that in such a digitally-
driven world, we’re making the mistake of 
allowing technology to replace good old-
fashioned hospitality. What Grieve has proved 
that digital innovation can do, is rapidly 
enhance the guest experience (and our sector 
as a whole), when utilised correctly. The 
founder herself, has been working in the 
hospitality and leisure industry for over 17 
years and very much stands by the notion that 
“business begins with people”, this is why 
the Criton software has been designed with 
hotel owners and their guests primarily in 
mind. However, she simultaneously reinforces 
that technology complements hospitality 
practises spectacularly well, and that the 
modern-day consumer deserves the best of 
both worlds. 

Explore Criton’s Success Stories and the 
clients they have worked with including 
Cheval Residences and Mansley Serviced 
Apartments, here: www.criton.com 

CRITON 
THE EPITOME OF DIGITAL LUXURY

http://www.criton.com
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BRB, (text speak for “be right back”). This 
brilliantly bizarre venture has been launched 
by self-confessed travel enthusiasts, Greg 
Geny and Alex Tomlinson; who both believe 
that “travelling should be as easy as signing 
up for a gym membership”. Clearly, these are 
the kind of people that anybody would want 
to be friends with. 

But what’s ironic is that unlike many other 
joint partnerships, Geny and Tomlinson were 
not related nor were they even friends, when 
they first decided to set up the business. 
In fact, the two entrepreneurs first met at 
the co-working offices of start-up incubator, 
Founders Factory, which develops exciting 
ideas and helps transform them into fully-
fledged companies (this is via a cash injection 
and support from its in-house operations 
team for 6 months). 

In their own words, Geny and Tomlinson “hit 
it off straight away”, and it seems that 
their knowledge and experience at the time 
complemented one another’s perfectly. Geny 
(originally from France) boasts 7 years of 
experience in the travel industry; whereas 
Tomlinson (who was a product designer for 
the Founders Factory at the time), had a 
good idea of how to set up and operate a 

BRB (BE RIGHT BACK) 
THE NEW NETFLIX-STYLE SUBSCRIPTION 
FOR SURPRISE HOLIDAYS

successful business, whilst helping many 
other start-ups with their own ideas. 
The creative duo received £150,000 to get 
their business off the ground and have 
since, formed close ties with easyJet as 
well as other industry professionals who 
boast credible experience within the sector. 
In a published interview, Tomlinson says, 

Currently, BRB offers “surprise” trips that 
last a total of 3 days to over 50 destinations, 
including Amsterdam, Croatia, and Paris. It 
also guarantees to book you into a hotel 
with at least 3 stars to its name and designs 
the entire experience with the member’s 
preferences and requirements, in mind. All 
this, for a £50 a month membership fee. 

Since its inception, BRB has already been 
surprising avid travellers with exciting 
city breaks (who can look forward to another 
holiday thanks to the company, as soon as 
they arrive back home); and many members 
have claimed that the service relieves the 
pressure of “planning a holiday” or “choosing 
the wrong destination to visit”. As well as 
exciting spontaneity, the entrepreneurs have 
kept the safety of their members and industry 
regulations in mind, by guaranteeing that 
all holidays are ATOL protected and trying 
to ensure that holidaymakers are getting the 
most value out of their money (with members 
going on at least 3 trips per year, at a 
“discounted” cost).

“Both Greg and I hit it off and I totally got 
the idea. I thought, this is a service that I 
would use. We discussed how to expand 
on the concept, and the rest is history!”



Part of Wow Group of Companies

10

I’ll be honest, I wasn’t quite expecting 
to run into something like this during my 
research. With my initial thoughts being, 
how does a Netflix-style subscription for 
surprise holidays even work? Sounds totally 
out-of-the-box, right? Ultimately, that’s 
why BRB has made it onto my Top 5 list, 
as it’s a brand that’s truly transforming 
the short-term rental and travel sector. 
My mouth was (literally) hanging open in 
sheer excitement as I was reading about the 
founding story.
 
According to research from Whistl back in 
August 2018, UK residents are currently 
spending a total of a whopping £2 billion 
a year on subscription services. Geny and 
Tomlinson shrewdly realised that there’s 
obviously something very appealing about 
paying for a service every month, knowing 
that you will get something back that you 
value – and that’s why a number of industry 
professionals believe that BRB could really 
be onto something over the next few years.

The website encourages travellers to “Imagine 
a life full of adventures”, whilst reassuring 
them that ticking destinations off your 
bucket list doesn’t need to be hard work. 
All this excitement whilst the convenience 
of spreading the cost (and having heaps of 
enviable content for your social media). 
Without a doubt, BRB is a refreshing new 
approach to travel, fit for the modern-day 
holidaymaker. 

Find out more about how BRB build adventures, 
here: www.berightback.travel 
 

BRB (BE RIGHT BACK) 
THE NEW NETFLIX-STYLE SUBSCRIPTION 
FOR SURPRISE HOLIDAYS

http://www.berightback.travel
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SANCTIFLY
WELLNESS OPTIONS FOR BUSINESS 
TRAVELLERS

When you think about business travel, what 
comes to mind? For a moment or two, you may 
think comfortable lounge areas, perhaps the 
odd glass of Prosecco just after flight take-
off. But consider the concept of corporate 
journeys for that little bit longer (imagine 
having to travel for business every other 
week); sadly, there’s a detrimental – 
somewhat dark – side of it all too, something 
that we probably don’t identify as often as 
we should. 

After selling a few of his own successful 
businesses and working in firms where he 
helped delivered phenomenal success, Karl 
Llewellyn was approached to join a management 
consultancy firm called Pathfinder. Despite 
already having ideas of setting up a business 
on his own again, Llewellyn put his own plans 
on hold and spent 2 years with this company. 

In retrospect, Llewellyn looks back at his 
time with Pathfinder and is thankful for what 
his experiences whilst working there helped 
him realise. When travelling frequently for 
business, the founder was aghast by the 
state of airports and how they were frankly, 
shipping burgers, beers, and lounges. In a 
world where everybody is constantly talking 
about being fitter, happier, and healthier, 
Llewellyn couldn’t believe how airports, 
across the world didn’t accommodate this. 

In a recent interview with myself (where the 
founder was an absolute pleasure to speak 
to), Llewellyn posed the question, “When 
else would you say let’s have a pint of beer 
at 2 in the afternoon? But for some reason 
at airports or when you’re travelling, its 
completely normal”. With the belief that 
business travellers deserved healthier 
alternatives when waiting at airports in-

between connecting flights, Llewellyn 
launched his fourth business, Sanctifly – a 
membership service, that allows travellers 
to enjoy activities that are beneficial for 
their wellbeing, such as spas, swimming 
pools, and gyms.
 
Sanctifly initially launched in January 2017 
and then re-launched in September of that 
same year. The bespoke app (via which members 
can enjoy health and wellness benefits) 
works across 130 airports worldwide and has 
a rapidly growing number of members. This 
purpose-driven initiative has intrigued large 
accounts, such as the likes of Vodafone, who 
offered the Sanctifly app to 5000 of their 
in-house members last year (2018). 

“When else would you say let’s have a 
pint of beer at 2 in the afternoon? 
But for some reason at airports or when 
you’re travelling, its completely normal”
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One of the most admirable things that I’ve 
heard Llewylln admit, is that he is a “non-tech 
CEO”, yet his company fundamentally operates 
off the back of a highly sophisticated 
digital app.  Despite his past success, 
the founder remains humble and continues to 
reiterate that his end-goal, beyond numbers 
and budgets (although important) is making 
business travel healthy for people worldwide. 

It has been reported that travel stress is 
on the rise in the corporate world, and when 
you take things like smartphones and social 
media into account (when professionals are 
often seen glued to their digital devices), 
and unhealthy eating habits, Sanctifly is 
offering a ethical and incredibly sustainable 
solution. 

The company, whilst still in the early 
stages of operation has plans to expand and 
work with even more airport and wellness 
providers in the future. With this in mind, 
it’s all too easy to support a brand that 
has physical and emotional wellbeing at the 
heart of its entire model. 

Discover how Sanctifly promotes wellness in 
travel, here: www.sanctifly.club 

 

SANCTIFLY
WELLNESS OPTIONS FOR BUSINESS 
TRAVELLERS

©Sanctifly.club

http://www.sanctifly.club
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