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Cannes in a Post-Pandemic World: 
How Serviced Accommodation and 
Private Venues have Become the 
Trusted Choice for Global Brands

An exclusive report by Neely Khan 14.09.20
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There are few places in the world that can take you 
aback with their sumptuous beauty, time and time 
again. 

Cannes just so happens to be one of these destinations. 
With the sun shining upon it during most days of the 
year, and the kind of hospitality that is fit for a 
royal - this beautiful resort town is every person’s 
dream.

However, since writing about Cannes professionally, 
I have learned that there is far more to this town 
than boutique stores and views of the Mediterranean 
Sea (although, this is important!). Over the decades, 
Cannes has become a hub for international congresses 
and events; and is full to the brim with lucrative 
business opportunities. 

In the last twelve years, I have studied Cannes in 
various perspectives. As a result, my writings have 
allowed me to promote the town as the dream get-
away; as well as the ultimate business hot-spot for 
corporates, worldwide. 

Yet, of all the reports and publications that 
I’ve released thus far, none of them are quite as 
important as this one. 

For in this report, I’m going to be delving into 
the future of Cannes - a topic that this currently, 
leaving a question mark in everybody’s minds. 

I will be sharing how despite the coronavirus pandemic 
(and its saddening implications), Cannes remains 
a town that is supported by household hospitality 
names; and is likely to bounce-back even stronger, 
over the years and months to come. 

N eely
 

A Note from Your Writer:

My Second Home
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A CITY THAT WILL LIVE
FOREVER

The city of Cannes has been attracting the 
rich and famous for over 150 years. 

Renowned for its numerous, world-class 
congresses, this small resort town has earned 
a reputation for promoting cinema and the 
creative arts; as well as for being one of the 
most luxurious destinations, in the world. 

An independent news source reported in 2019, 
that the Cannes Film Festival alone, accounts 
for nearly a sixth of the annual hospitality 
turnover. For decades, festivals like these 
have been goldmines for locals in the French 
Riviera resort, where accommodation prices 
rocket up to as much as five times, for the 
fortnight. 

Till the advent of the coronavirus pandemic, 
Cannes had been a booming location for 
hospitality businesses across the board. 

But today, the circumstances are different. 
The world is less than a year into a 
frightening pandemic, and Cannes has been 
on-track to lose $941 million, as a result 
of unprecedented congress cancellations. 
(Source: variety.com).

These remarkable figures have catalysed panic 
and a complete loss of direction, where 
the city’s economical future is concerned. 
Opinions remain divided; and whilst many 
believe that Cannes congresses will not 
resume (as normal) till the year 2022, the 
fact is that Cannes has always been here to 
stay. And this is a fact that the hospitality 
industry must take heed of, most. 

During times of crisis, it is the most 
successful brands who plan for the future; 
and pre-empt the trends that will shape the 
success of their respective sectors.

With this in mind, I’ve looked into the 
behaviour of global brands and leading 
businesses, over the last few weeks. These 
companies have wasted no time in realising 
that Cannes will eventually thrive again in 
full capacity; and the serviced accommodation 
sector will play a fundamental part in 
steering its success. 

Amid the temporary chaos, big brands are 
already investing a lot of money to secure 
private accommodation and venues for future 
events in Cannes. This is a wise decision on 
their part, to say the least - and one which 
we will explore in detail, over the course 
of the next few pages. 
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As many as fifty-two professionals events 
are organised by the Palais des Festivals, 
annually. 

But since March 2020, Cannes’ economy has 
been forced onto a downward spiral, due to 
the cancellations and postponements (all of 
which led to more cancellations anyway). 

With the likes of MipTV, MipCom, and Cannes 
Film Festival being scrapped off the calendar 
for 2020, the repercussions for those who work 
in the resort town have been catastrophic. 
Mayor of Cannes, David Lisnard stated in 
an interview with variety.com earlier this 
year, that, “The town’s local conferences 
represent up to 85% of Cannes’ annual income. 
So, this pandemic has negatively impacted a 
whole chain of suppliers - from hotels, to 
private accommodation owners, to restaurants 
and bars, and self-employed drivers”. 

Of course, Lisnard is not wrong. As an example, 
Italian eatery Da Laura, located near the 
Palais, is normally inundated with bookings 
during conference season. But in recent times, 
the restaurant has been struggling with a 
devastating 40% drop in business, as there 
are only locals and a few European travellers 
to serve. 

THE IMPACT OF THE PANDEMIC,
IN A DESTINATION THAT RELIES ON CONGRESSES 
AND GLOBAL FESTIVALS 

Unsurprisingly, Cannes’ key venues for festival 
and congress goers have been hit hard due 
to COVID-19, as well. The Carlton Martinez, 
and Majestic Hotels have all suffered due to 
a stream of cancellations, and luxury hotel 
Gray d’Albion closed indefinitely earlier this 
year, along with several others. 

The problem is, whilst many of these hotels 
are offering to apply their guests’ deposits 
for next year’s events, roughly only 50% of 
these guests are taking these offers up. The 
other half are of course, demanding full 
refunds.

The above begs to question: Is this because of 
the uncertainty of the current landscape? Or 
because these guests realise that regardless 
of events resuming in 2021, hotels will 
continue to be controlled by government 
regulations? 

According to Lisnard and popular opinion, 
the French government has underestimated the 
events sector, and fails to see the relevance 
of the industry, even though it brings in 
€70 to France’s economy. Suggestions around 
strict sanitary guidelines and hygiene have 
been continuously reiterated, in an effort to 
get the events back-up and running. But with 
the forever-changing laws and regulations, 
the public domain is essentially “shackled”; 
and the likes of public beaches and hotel 
chains will fail to provide flexibility for 
their wealthy, corporate guests - in the 
near future. 
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The public domain is shackled by government rules 
and regulations”

“
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PRIVATE VENUE AND SERVICED ACCOMMODATION 
IS THE NEW FIRST CHOICE, FOR GLOBAL BRANDS 
VISITING CANNES 

The world is not going to be in a pandemic 
forever. Travel will resume, international 
quarantine will no longer be mandatory; and 
the economy will need to recover. 

Since Pfizer and BioNTech announced that a 
trial of their coronavirus vaccine has showed 
that it is 90% effective, this is now becoming 
more than likely. In fact, since November 10th 
2020 (on the day of the vaccine announcement), 
it’s been reported that advertising and media 
stocks have surged, already. Ascential, owner 
of Cannes Lions has climbed up nearly 30% in 
share prices, with hopes that live events 
might return in 2021. (Source: Campaign News). “We want private venues 

and accommodation”.

Whilst this is positive news, the landscape 
remains foggy; and it is difficult to predict 
what new guidelines will be enforced, as the 
world tries to return to “normality”. 

This inevitable uncertainty is now pushing 
global industry leaders in one direction. In 
fact, if they could all speak unanimously, 
they would. And they would chant:
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Although Chic Gites successfully bounced-
back after the 2008 Financial Crash, the 
unprecedented nature of the COVID-19 pandemic, 
has still required the business to adapt to 
the evolving travel landscape, to some extent. 

During our conversation, Bates concluded 
that the coronavirus pandemic (although 
devastating), could potentially put Cannes’ 
serviced accommodation sector in a good 
position, for the long-term. 

“I think we should accept that there are certain 
clients who will still warm to the likes of 
The Carlton, despite government regulations 
- because that is what they’re accustomed 
to. However, on a broader scale; yes I do 
believe that the serviced accommodation and 
private venue sector will perform better, as 
Cannes begins to pave its future path, post 
COVID-19. 

Speaking from experience, I can tell you 
that serviced accommodation is not only more 
flexible to the needs of corporate guests; 
but is a lot more budget friendly, as well. 
Contrary to popular belief, many of our 
clients who visit Cannes during congress 

I recently had the chance to catch up with Niall Bates, owner 
of Chic Gites, based in Cannes. Niall’s business has been 
operating since 2007 and provides a range of stylish apartment 
rentals across the heart of the French resort town. 

season are budget-sensitive; and I anticipate 
that this will be the case even more so, 
after the worst of the pandemic. 

Congresses, festivals, and the renowned 
events of Cannes will have always have their 
place; and I have no doubt that our city will 
return to its exuberant self, eventually. At 
Chic Gites, we are continuing to communicate 
our flexibility to corporate guests, as well 
as our desirable pricing and dependability. 
I believe this will see us through what 
has been, a very challenging time for the 
industry”. 

Photo Credit: AES Events Group

“Serviced accommodation 
is not only more flexible 
to the needs of corporate 
guests; but is a lot more 

budget friendly”.
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IF IT’S GOOD ENOUGH FOR THE GLOBAL GIANTS: 
SURELY, IT OUGHT TO BE GOOD ENOUGH FOR EVERY 
OTHER CORPORATE COMPANY? 

The reason why household names such as 
Google, Twitter, IPG Media, Facebook, 
Snapchat, LiveRamp, Twitch, and BuzzFeed are 
a force to-be-reckoned-with, is because they 
are wildly successful at planning ahead. 

There is no denying that the world’s economical 
state is heading towards a recession. 
However, as highlighted by several sources 
and experienced hospitality operators, the 
events, festivals, and congresses will return 
to Cannes. It is only a matter of time. 

Granted, there may not be a concrete answer 
as to “when” this will happen; however, what 
we can guarantee, is that when Cannes reopens 
for the year-round congress season, that so 
many of us are accustomed to, the interest 
from corporate clients (who will want to visit 
the resort town) will come back, ten-fold. 

This is precisely why industry leaders 
are now investing millions of pounds 
in booking private venues, for the 
next two, three, or even five years 
to come. 

Regardless of the current uncertainty, and the 
fact that travel insurance and international 
travel remains a concern, these brands are 
prepared to invest heavily in securing their 
Cannes’ based venues, because they have made 
the strategic decision of not missing out. 

According to these global giants, even if 
the year 2021 continues to be a regulated 
minefield, not investing in their future is 
a big mistake.
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AES Accommodation and Events has been operating 
in Cannes for over two successful decades. 
This company is a formidable leader in event 
venue management and serviced accommodation 
for large corporate groups; and have racked-
up a huge deal of experience in maintaining 
long-term contracts with property owners, 
and event venue owners. With an excellent 
understanding of how to design contracts to 
suit large corporate organisations, AES is 
now leading bookings of all Croisette event 
venues. 

Founder and CEO of AES, Chris Maughan was 
kind enough to speak to me in detail (despite 
his very busy schedule!), and provide some 
thoughtful insights about the future of 
Cannes. The entrepreneur has been living and 
working in Cannes since the year 2000; where 
he has built his company from scratch, and 
even catapulted its growth right after The 
Financial Crash. 

In an effort to find out more about this new trend among 
industry leaders, I decided to look into some of the larger and 
well-established short-term rental agencies in Cannes, who are 
experienced in providing services for household names. 

When asking Chris about this fascinating new 
trend in Cannes, he had this to say:

“The chess board has certainly been overturned, 
mid match. And we are seeing a huge number 
of large companies exploring the ideas of 
investing heavily in long-term contracts, 
with private event venues such as Croisette 
terraces and penthouses. 

Most venues are already secured for 2021, as 
they have been rolled over from the cancelled 
events of 2020. Although, what’s really 
interesting is that large brands who were 
previously operating from beaches and hotels, 
are now keen to secure venues for 2022, 2023, 
2024 and beyond!

The problem we have now discovered is that 
long-term clients who have been renting our 
Croisette venues are going up against other 
brands to secure their venues for the future. 
And because many owners (many, but not all), 
have been financially effected by a year-
long period without Cannes festivals, they 
are willing to disregard loyalty in favour 
of upfront deposits right now, for the year 
2022 and beyond. In fact, these clients are 
ready to sign contracts for 2-3 year rental 
agreements, which is very hard for owners to 
refuse.

This is actually happening. One of our owners 
has been offered a full 100% payment on a 
venue for 2022, with an additional 50% deposit 
for 2023; with a price increase  of 40%. So, 
in this scenario, how can we convince owners 
to not accept? This can be a very difficult 
situation to manage. 

However, brands are preempting and preparing 
for the future; and we mustn’t forget that 
high quality even venues on the Croisette are 
limited; and therefore, in real high demand. 
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The challenge ahead is to ensure that our 
loyal clients can keep their respective 
venues, over the next 4-5 years.

Accommodation on the other hand, is a completely 
different landscape. As Cannes is accustomed 
to brands securing their accommodation as 
much as 12 months in advance. So, with this 
in mind, I do believe that the future of 
accommodation will change. We will absolutely 
see more last minute bookings as well as 
clients looking for suitable cancellation and 
payment policies. 

Since March 2020, AES have been working on 
adaptable services that are bespoke to our 
clients needs, in-light of this new landscape 
of Cannes Events. Our focus, moving forwards, 
is to continue working with corporate brands 
and ensure that we can support them as best 
as possible for 2021, and beyond”.

Following my conversation with Chris, it 
is clear that the larger, well-established 
agencies such as AES Accommodation and Events 
are on-track to be leading this new trend 
among corporate companies in Cannes; as they 
have already proved thus far. 
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During what has been an extraordinary time 
for the entire world, the city of Cannes has 
made every attempt to adapt to the current 
regulations. 

Events and festivals that would usually 
welcome thousands of corporate travellers 
from across the globe, are now being 
reinvented as smaller, “digital affairs”. But 
whilst this is commendable, it is certainly 
not a long-term solution; as big brands are 
keen to see live events return, which are 
frankly, irreplaceable. 

The worldwide population is currently on 
the receiving-end of daily news and updates, 
regarding COVID-19 and changing regulations. 
Since the peak of the coronavirus crisis, 
scientists, experts, and the World Health 
Organisation have come leaps and bounds 
in understanding the virus; and adapting 
to new research, accordingly. With things 
developing at such a rapid pace, there is 
a good chance that Cannes may well begin to 
bounce back by mid 2021. 

CREATING CLARITY AMID THE UNCERTAINTY: 
CORPORATE BRANDS CANNOT AFFORD TO POSTPONE 
THEIR FUTURE SUCCESS IN CANNES

The resort town has already confirmed the 
74th edition of the Cannes Film Festival in 
May 2021; meaning corporate accommodation 
and private venues are already in extremely 
high demand - and there is simply, too much 
uncertainty around public domains.

It could be argued that investing heavily 
in accommodation and private venues for the 
next 5 years is “high-risk”. But consider, 
that the world’s biggest industry leaders 
have already secured their venues for the 
long-term, because they have realised 
an opportunity that could be even more 
detrimental to their business(es), if missed 
out on. 

This for me, (and clearly for numerous global 
giants and industry professionals) is a new 
trend that will without a doubt transform 
the travel, accommodation, and private venue 
landscape in Cannes from 2021, onwards - and 
be at the very core of steering its post-
pandemic success. 
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Written by Neely Khan, Founder of Neely There


